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President’s report

F

airbridge Festival 2017 was a four day celebration of our 25th anniversary – and what a great
celebration it was! A sublime artistic program, slick production and meticulous planning - even
the weather came to the party.
Over four days we reflected on a fabulous 25 years, reminiscing with seasoned Fairbridge Festival
performers and festivalgoers, as well as welcoming first-timers.
We saw fledgling music careers launched through the Act-Belong-Commit Fairbridge Festival Quest
(our youth songwriting competition), and celebrated some significant birthday milestones.
The 2017 program was critically acclaimed, not just by the media but also by festival performers. The
quality and diversity of the artistic program is our hallmark, and this year didn’t disappoint.
I often think Fairbridge Festival itself is like an old tree – most people only experience the top part,
while lying underneath are deep and strong roots which make the whole thing possible.
These foundations are made of legions of hard working volunteers, much-valued sponsors, inspiring
Patrons, tireless production crew, loyal members, committed board members and dedicated staff,
who work tirelessly behind the scenes to create that Fairbridge Festival magic.
It is the efforts of those groups and individuals that helps to ensure Fairbridge Festival continues not
just to survive, but to thrive.
Looking forward to 2018 and beyond, the biggest ongoing challenge facing FolkWorld Inc. is that
despite the accolades, festival ticket sales continue to be less than forecast and funding sources
remain limited. The FolkWorld Inc. board has been monitoring these trends and adjusting our
strategic plans to help ensure the festival is financially, culturally and artistically sustainable.
As a result, the board is carefully examining the organisation’s fixed-costs and opportunities to better
tap into the Deductible Gift Recipient status we gained in 2016, which encourages philanthropic
donations. We are continuing to work on governance matters, including helping to implement
the new Conflict of Interest Policy, minimising strategic risks by reviewing licenses and insurances,
improving transparency within the organisation, increasing philanthropic partnerships and testing
the market for provision of key contracted services.
This year we sadly farewell a key staff member, Annette Griffiths, who is returning to the Eastern
States after working with the festival in a staff and volunteer capacity for over ten years. Annette has
been a major support to the festival and dear friend to many of us. The board wishes her all the best
for her move and looks forward to her coming to the festival in a non-working capacity. She will then
be free to roam around without a two-way radio never endingly demanding her attention.
Thank you to everyone who has contributed to the success of our organisation and festival. I look
forward to working with each of you over the course of the next year and jointly sharing the joys of
Fairbridge Festival 2018.

Jane Aberdeen
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General Manager’s report

T

o begin I would like to honour the memory of a festival stalwart and former operations group
member, Mike Horton (1959 - 2017). Mike’s methodologies, insights, humour and calmness
contributed so much to shaping who we are today. We should not lose sight of where we’ve come
from. It has made us the much-loved festival we are today. Mike’s enthusiastic love of life and
generosity of spirit are attributes we should all endeavour to bring to our continuing festival journey
– thanks Mike!
I would like to give thanks and praise to all the Festival Operations Group (FOG) members including
our fabulous production crew who have so generously given of their time and commitment to the
festival community. Each member of this group is to be congratulated for what can be described
as another successful milestone in the history of Fairbridge Festival. This achievement reflects 25
years of families, artists, previous FOG members, board members, suppliers, vendors and the entire
community that combine to create the pop-up lifestyle of the festival.
The village location is what makes this event so unique; the beautiful natural backdrop to an amazing
spirit that comes alive in April each year. What is created by a group of like-minded people provides
the space for people from all walks of life to enjoy a few days a year with their families and friends.
Our Artistic Director and Program Directors provided a magical program of events, concerts and
special moments; and mother nature also came to the party over the entire four days, providing
gloriously mild weather as the backdrop to the entire program.
The addition of the Tennis Club Bar, provided an alternate to the long standing and popular Gus’s
Bar and the Garden Bar at Ruby’s. Sweet Orange Productions, worked with our production crew to
create the amazing rustic themed décor in each of the bars and other areas of the festival site.
It was never going to be easy to forecast budget for a four-day event. We should be extremely proud
of what we achieved with a predominantly volunteer workforce. In the continuing tough economic
climate, there is a lot of competition for the entertainment dollar and we are seeing many festivals
and events go by the wayside. Despite this, our overall satisfaction ratings were incredibly high. As
early bird sales decline for higher standard sales, we need to adjust our forecasts to accommodate
this. This is a trend we can’t ignore – people are buying later and much closer to the event.
After ten years with our organisation Annette Griffiths has chosen a sea change to the eastern states.
Annette has held a number of roles during her time with us, initially as a volunteer. Artist central,
marketing, volunteers, publications, assistant to the general manager, funding and partnerships and,
as a board member, saw her unstoppable dedication. Annette’s attitude ensured we, as a team,
always delivered in a professional and timely manner. Anyone who worked with Annette will know
how much she will be missed.
I would also like to take this opportunity to thank Lina Butenschoen for her dedication to the Artist
Central Manager FOG role which she has held for three years. Lina brought a keen sense of creativity
and organisation to the space and was a valuable team member.
Another couple moving on from FOG is Ruth Belben and Don Whittington. They have been the
backbone to the annual raffle for the past three festivals. During this time they have increased the
raffle ticket sales and managed an enthusiastic volunteer team. Both well respected members, we
wish them all the very best in their next community organisation ventures. Roger Doyle, a previous
raffle manager, has generously offered to take over the management in 2018.
Careful financial management, combined with ensuring the retention of the spirit we have created
over the past twenty-five years, gives me every confidence we can enrich the lives of many more
people for another twenty-five!

Woody Shurman
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Artistic Director’s Report

T

he year 2017 saw Fairbridge Festival celebrate 25 consecutive years of programs. This puts us in
a special league of Australian contemporary music festivals; one that we can be hugely proud of.

The music program presented many facets. I felt it was important to acknowledge past acts that
have been anchors for the event over many years. Artists like Kristina Olsen, Peter Grayling, the Ten
Cent Shooters and Bluegrass Parkway led a small troupe of previous festival favourites that didn’t
fail to entertain and delight audiences. I would like to acknowledge John Reed who played several
shows but also made a considerable donation of time and energy to create a wealth of historical
material for our archive.
A key driver of the new artistic vision for Fairbridge Festival has been to significantly increase
the connection with other national and international events. Building and deepening these
connections brings many advantages to the festival. In the past few years I have visited several
events across Europe and the UK finding new acts and establishing working relationships with
other artistic directors, promoters and presenters. In 2017 it resulted in the highest number of
international acts visiting the event and we worked closely with the National Festival in Canberra to
achieve this. In all, we shared 5 (of 14) international artists all sourced from either the English Folk
Expo or the WOMEX world music event. This proactive approach to programming means we are
on the front foot seeking the new and exceptional, ensuring we have a unique and distinct point of
difference from other festivals and events.
I feel very confident our objective of presenting exceptional folk, world and roots music was met.
Daiori Farrell and Jarlath Henderson are two of the UK’s most awarded exponents of folk music.
For the fortunate who witnessed their combined event during the In Conversation series, you
will no doubt remember this for many a year! On the world music front we featured a number of
internationals (Himmerland, Oi Dipnoi, Fromsiere Hockings, Les Poules à Colin…) but the bulk of
the world program was led by Western Australian artists of extraordinary calibre (Praashekh Borkar
Quartet, Duende Indalo, De Cuba Son, Soukouss Internationale to mention a few). The Global
Trade Roots concerts saw our WA based musicians performing together with their international
counterparts. I pushed the blues and roots envelope with Pugsley Buzzard, Phil Wiggans, Dom
Turner, Andrew Winton, Lez Karski and Dave Brewer. All their shows were met with a terrific
response and the combined Big Blues Bonanza was a huge success.
There was so much more including amazing kids, youth and dance programs. To my fellow
programmers (Milu, Maisie and Hilary), I extend a heartfelt thanks for your great work and
collaborative approach. The Festival Operations Group (FOG), led by Woody Shurman, are an
extraordinary group of talented and dedicated people who are the life blood of our organisation.
The board have been courageous and determined to set us on a reinvigorated path to deliver
the next series of festivals. To President Jane Aberdeen, I offer my whole hearted thanks for your
resolve and passion for Fairbridge Festival.
My last words are for the late Mike Horton, a much-loved festival advocate, performer and worker.
In my heart, number 25 was for you Mike!

Rod Vervest
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The Backlot

T

he youth program featured an amazing lineup of local, national and international acts. Canadian
folk sextet Les Poules à Colin were a highlight for many, and it was very inspiring to see young
musicians from across the world playing to our audiences.
Some stellar local acts also graced the stage, with a great cross-section of the Perth scene
represented. It is fantastic to now see some of these acts presenting at BigSound this year, showing
that we’re helping to uncover some formidable local talent. Acts from other states were fantastic, and
it’s pleasing to see so many of those acts returning to WA audiences in the coming months. It’s also
encouraging to watch relationships form at the festival between local and interstate musicians, and
seeing collaborations pop up as the year rolls on.
The Backlot stage looked awesome this year with a new lighting setup, and some amazing new stage
decorations thanks to Sweet Orange Productions. The sound production was again world class. It is
so crucial for the genres we present that the sound is perfect, and luckily with James and Ken at the
helm the music was treated with love and respect.
The Solar Stage debuted this year, thanks to a partnership with South Fremantle Senior High School.
It was a pleasure to be able to program smaller and younger acts on this stage, and utilise it for
some great workshops. We also presented some bands from the high school’s music program, and
the students then attended a masterclass with Odette Mercy & Her Soul Atomics. There were some
teething issues with this stage (mostly sound spill), and we will work with production to remedy
these. Special thanks to Mike Gowland for his tireless work throughout the festival running the stage.
In partnership with WAM, we presented industry workshops for the first time, with a view to engage
young musicians in learning about how to start their careers. The expert panellists were amazing, and
we hope to expand these workshops in future years, and provide more support to improve for the
panellists and attendees alike.
The youth arts space was overflowing with excellent and varied activities. With more workshops
offered than ever before, thanks to programmer Nat Nivison, this part of the program goes from
strength to strength. This space is so important for providing a real sense of community among our
young attendees while they learn fun and engaging new skills. This safe and chill space is a little oasis
for 12-18 year olds.
As always, there is so much to learn and so much to improve upon. It wouldn’t be fun to do it all
again if we didn’t have some scratches to itch! We will continue to work hard at reaching our strategic
goals, and trying to provide a diverse and exciting offering to our audiences. From the bottom of
my heart, thank you to every single person who contributed – from the massive efforts to the tiny
gestures – it truly takes a village, and I am so appreciative.

Maisie Glen
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Kaleidoscope

T

he 2017 children’s program was a resounding success. What a small team of volunteers manage
to produce on a miniscule budget, in a limited timeframe, always astounds me. It goes to show
the power of getting a bunch of creative heads together. Thanks especially to Jane Barwell (Paper
Scissors Rock), Sarah Pollard-Oliver (Face painting), Frank Alvaro (Wood Shed), and Eloise Wallerston
(Tadpole’s Pond), as well as the wonderful team of volunteers, FOG and the board.
The program offered something for all young’uns of any age, for every interest, at any time of the
day! Pirates, Fairies, and Fairbridge Festival’s favourite jester were amongst the entertainment. As
expected, The Chipolatas were the stand out, performing to a packed out audience each day. Hailing
all the way from Byron Bay, and discovered at Woodford Folk Festival, Dr Hubble and his famous
Bubble Show was a very popular treat. Ladybird Entertainment caught the attention of young and
old alike with their Giggle Wiggle Tickle Sparkle Show, as well as their beautiful roving fairies as the
sun set over the festival. It was delightful to have Lucy Wise doing her songs for kids and the African
Drumming Workshop engaging our younger audience with their music.
Paper Scissors Rock was filled to the brim with little people busily working on creations great
and small. From felted flowers to dreamcatchers and upcycled puppets, there was something for
everyone. On the outskirts of Paper Scissors Rock, wrapped around a large tree, was Tiny Town, a
beautiful village that grew over the weekend, and even lit up at night!
The first ever zone dedicated to 0 - 5 year olds, Tadpoles Pond, gave young children and their parents
a shady space to relax, explore and learn. Free Little Library, positioned next door, provided an oasis
away from the hustle and bustle. What an impressive addition to the children’s festival!
I look forward to continuing being a part of this wonderful grassroots festival that has enriched my
life for the last 25 years; connecting, collaborating and celebrating!

Milu Green
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Marketing Report

T

he overwhelmingly encouraging achievement of the 2017 festival from a marketing perspective, even
with maintaining the decreased marketing budget from the previous year, was 18.67% percent of the
audience were Fairbridge Festival first-timers, a figure that was over 7% up on 2016’s result.
This growing fresh injection of new attendees coupled with our loyal, established audience is a very
positive outcome, which along with maintaining our very high satisfaction ratings, spells a bright future
for Fairbridge Festival.
For the 2017 festival, marketing spend remained focused on digital media and the no-capital cost
activities of public relations, social media, volunteer flyer and poster distribution and advocacy via
relationship building with our partners, stakeholders and influencers. We upped the ante on Facebook
video content, which paid engagement dividends and to mark the festival’s 25th anniversary, we added a
storybank to our website to capture just a few of the many wonderful personal stories that form the fabric
of this amazing event. We amassed an additional 2,000 Facebook likes September 2016 – September
2017.
Our most effective inducement to purchase continued to be our eNewsletter, which saw 16 electronic
direct mailings to our subscriber database, which continues to swell stimulated by the advent of a
subscriber pop-up box prompt when you land on the website’s home page. Additionally, 14 media
mailings kept the media informed and, I am pleased to report a notable increase in bloggers’ coverage.
The program launch held at the Universal Bar in Northbridge and the regional launch at the Mandurah
Performing Arts Centre again provided great awareness vehicles, ensuing media coverage and invaluable
networking.
Key media sponsor, ABC Radio Perth’s Saturday Breakfast’s outside broadcast again saw people flocking
to this popular event that is now a firm Fairbridge Festival program fixture. This status is more than a little
ably abetted by Rosemary Robertson and her team for the wonderful breakfast that feeds hundreds of
people! We would like to take this opportunity to thank the ABC and all other media that gave us vital
coverage.
Luna Palace Cinemas continued their valuable support with the taster events at Camelot Outdoor Cinema
from December through to April that showcase the forthcoming festival’s artists. These balmy summer
evening events also provide our raffle sellers the opportunity of bolstering income for one of our major
fundraising activities.
Many thanks to the volunteers who again generously gave of their time to spread the word according to
Fairbridge Festival: Street Team Coordinator Sarah Morrison and her team and marketing helpers; Zarin
Dickson, Katie Eales, Courtney Gildersleeve, Erin Horrigan, Kate Marsh, Eloisa Pickerill and Stacey Ryde.
Tse Yin Chang, from Tad Graphics again, was our trusty webmaster. And thanks to new designer Will
Ainger from Ainger Creative, for creating the striking 2017 festival graphic design.
I also must thank our band of committed volunteer photographers and videographers for capturing the
festival in images: Ted Dana, Linda Dunjey, Annaliese Frank, Adam Green, Kieran Gibson, Craig Hyde, Tu
Ihaka, Sam Luckman, Tony McDonough, Carla Marinescu, Bridget Neilson, Sally Newman, Lucas Oliver,
Tomas Oliver, Richard Syguwa, Richard Watson and Chris Webster. Check out the festival’s Facebook page
to see how they recorded the festival in inspiring images.
Finally, I’d like to thank our Fairbridge Festival Patrons, Bernard Carney, Ben Elton, Lucky Oceans, Andrew
Winton and Gina Williams for their ongoing support. Ben’s Fairbridge Festival-inspired film, Three
Summers, has premiered at the Melbourne International Film Festival and here at CinefestOZ to great
critical and public acclaim. It will be released in cinemas on 2 November so check it out! As expected,
publicity surrounding the film has resulted in media coverage and awareness that you couldn’t buy and
it’s still early days in terms of the benefits of this association.

Leanne Casellas
Page 7

Survey Overview

T

his year’s customer satisfaction survey saw a 39.75% increase in responses from 571 in 2016 to 798. The shorter
survey, trimmed down to twelve questions, seems to have contributed to this significant uplift in responses. The
changed structure also meant that we didn’t have comparable data to track some year-on-year (YoY) comparisons.
Overall, we were very pleased with the valuable trends and satisfaction ratings intelligence this substantial sample
provided us. Satisfaction ratings remain high and first-time attendees have increased.
The survey opened 21 April and closed on 31 May.
SURVEY ENTRY INCENTIVE
Six hundred people provided their email address to go into the prize draw to win two weekend adult tickets to the
2018 festival. From those, 145 were not eNews subscribers and have since been added to our database.
This year’s winner was Francesca Candaten.

Leanne Casellas
SURVEY RESULTS OVERVIEW
2017 final respondents tally: 798
2016: 571
2015: 540
2014: 585
2013: 291

Survey Questions
Q1 Where do you live?
There was representation across all West Australian regions except for the Gascoyne.
The largest audience segment was from the southern metropolitan suburbs at 28.95% followed by the
northern suburbs at 20.68%, which is up on last year as were eastern and western suburbs’ representation.
The largest regional audience was from the south-west at 6.52%, a figure which was slightly down on 2016’s
6.83% for the region.
YoY southern metro suburbs comparisons:
2017 – 28.95%
2016 – 26.44%
2015 – 30.61%
2014 – 33.45%

Q2 How many were there in your group that attended the festival?
Over 54% of respondents attended in a group of 2 – 4 people.
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Survey Questions (continued)

Q3 And your ages?
The restructure of age bracket groups and the multiple-answers’ option resulted in the largest audience
segment coming out at the 45-55 age group with a 47.49% share. The next highest group at 35.34% was
55-65.
The lowest groups were 18-25 and 25-35 at 19.67% and 13.53% respectively.
Historically, the 50-59 age bracket dominated with a consistent 35% audience share.

Q4 Is this your first Fairbridge Festival?
There was a substantial increase in first-time attendees of over 7%.
• 2017 – 18.67%
• 2016 – 11.03%
• 2015 – 15.96%
• 2014 – 16.93%

Q5 How satisfied were you with Fairbridge Festival’s site layout and venues?
69.93% of respondents gave this a nine or ten out of ten rating (average 8.77)

Q6 How satisfied were you with the festival’s food/markets/bars?
74.31% of respondents gave this a nine or ten out of ten rating (average 8.89)

Q7 How satisfied were you with the festival’s entertainment?
80.20% of respondents gave this a nine or ten out of ten rating (average 9.07)

Q8 How satisfied were you overall?
76.82% of respondents gave this a nine or ten out of ten rating (average 8.89)

Q9 Do you plan to come again next year?
•

Yes

81.08%

•

No

01.75%

•

Maybe

17.17%

Previous YoY comparisons:

2016

2015

Will definitely come again

81.96%

85.16%

Will probably come again

15.24%

13.73%

Probably won’t come again

02.63%

01.11%

Will definitely not come again

00.18%

00.00%

From these comparisons, we can see that those willing to commit to returning are showing a downward
trend. The continuing dissatisfaction with toilets and showers does seem to be a valid detrimental factor.

(continued page 10)
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Survey Questions (continued)
Q10 How did you hear about this year’s Fairbridge Festival?
Advocacy continues to dominate how people heard about the festival with word of mouth coming out with
the highest share:
• From friends/colleagues/family: 64.79%
• Social media: 37.97%
• Online event listings: 19.67%
NB. This question allowed for multiple responses.

Q11 If you used your mobile phone at Fairbridge Festival – how was your connectivity experience?
We asked about connectivity experiences for a variety of different uses: social media, texting, internet and
phone calls. The responses indicated an improved experience although still far from a reliable, ubiquitous
service.

Q12 Tell us about your memorable moments from this year’s Fairbridge Festival.
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This question was couched in positive terms while allowing for any type of comment, a summary of
responses is:
• All of it
• Toilets
• Dirty showers
• A range of artists specifically named
• Kids busking
• Food choices
• Children’s activities
• The choir
• The Quest
• Historic site
• Why no parade?
• Dancing
• Making family memories
• Yoga
• Discovering unknown acts
• Perfect weather – no rain
• Awesome atmosphere
• Fab music, venues and food
• Relaxing
• Beautiful setting
• Friendly people
• Participation events/workshops
• No compilation CD
• The extra day
• The music
• Glamping
• Street theatre
• The chai
• Children’s festival
• The jams

Act-Belong-Commit Fairbridge Festival Quest

I

n its sixth year, Fairbridge Festival’s youth song-writing competition, the Act-Belong-Commit Fairbridge Festival
Quest achieved a 104% increase in song-writing workshop attendees but oddly, a 24% decrease in competition
entries.
The big news this year though was securing a two-year sponsorship contract from Healthway that nominated the
Act-Belong-Commit campaign to be aligned to the growing competition to highlight the mental health message of the
positive benefits the creative application to music-making has. These additional funds resulted in two extra regional
song-writing workshops therefore, wider reach into the regions.
We were thrilled that the final held on 25 March sold out at Clancy’s Fish Pub in Fremantle. We never tire of the
excitement this event generates amid the nerves and the beaming faces both on and off the stage.
The exhilarating event was compered by RTRFM’s Sarah Norton who did a fantastic job of overseeing the proceedings.
Thanks also go to Maisie Glen who capably handled the stage management of the fast-paced event.
The winners in each of the four categories were:
Song craft:
12-15 Sara Strahan (Georgiana Molloy Anglican School) for Powder and Crystals
		
16-18 Satarvo (John Curtin College of the Arts) for Father
Performance: 12-15 Jayda D’Agostino (Mercedes College) for Stand
		

16-18 Siobhan Cotchin (Perth College) for Adjusted Reality

At Fairbridge Festival in April, the winners were treated to a pre-performance workshop from Mama Kin and John
Butler and another special mentoring session presented by WAM, presided over by Kate Branson, Scott Adam and
Lucy Peach. The winners’ performances went off without a hitch in beautiful sunshine to a very appreciative Backlot
crowd on Saturday, 22 April 2017.
We would like to sincerely thank our judges for their time and commitment to the unenviable judging task: Fairbridge
Festival artistic director, Rod Vervest did the honours as head judge and was joined by WAAPA’s Vinnie Crea, Procopy’s
Lyndsey Knight; and WAM’s Kate Branson. We’d also need to acknowledge the invaluable support from Zenith Music,
Clancy’s, Alcoa, WAAPA, WAM, HK Photography, Procopy, RTRFM, Fairbridge Village and Perfect Pitch Publishing.
Each of the four winners took away the following swag of prizes to help them along their musical way:
• Performance at Fairbridge Festival 2017
• Professional photography shoot from HK Photography
• Recording session at the John Butler Studio, Fairbridge Village
• Free WAM Song of the Year 2017 entry
• WAM mentoring session
• 2017 WAM Conference ticket
• ProCopy CD copying vouchers
• Perfect Pitch Publishing deal offer
The Act-Belong-Commit Fairbridge Festival Quest song-writing workshops, with 92 attendees in total, were held
in Albany at the Vancouver Arts Centre, in Pinjarra at Pinjarra Senior High School, in Mandurah at the Mandurah
Performing Arts Centre, in Bunbury at the Bunbury Regional Entertainment Centre and two metropolitan sessions at
Zenith Music in Claremont. These events were facilitated by award-winning songwriters Roly Skender, Andrew Winton
and Alex Turner; we thank them for their efforts.
Special thanks also go to volunteers, Deidre Wright and Eloisa Pickerill for their enthusiastic and able assistance with
the competition’s administration duties; to Craig Hyde from HK Photography for capturing the final event in pictures;
and to Tu Ihaka, Lucas Oliver and Tomas Oliver for the finals video.
FolkWorld Inc. is proud to continue in this journey of supporting and nurturing the wealth of youth song-writing
talent that Western Australia has to offer.

Leanne Casselas
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Early bird price
internet
total
people

Standard price
people
gate

D
A
T
A
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Grand Totals
Tickets
People

Evening tickets
evening adult
evening adult conc
evening youth
evening child
Evening General admission
Evening Ticket Totals
Tickets
People

Day ticket Totals
Tickets
People

Day Tickets
day adult
day conc
day youth
day child

Ticket type
Weekend Tickets
weekend family
weekend family camping
weekend adult
weekend adult camping
weekend conc
weekend conc camping
weekend youth
weekend youth camping
weekend child
weekend child camping
Cosy camping 2 bed
Cosy camping 4 bed
Cosy camping 6 bed
Glamping 2
Glamping 4
Weekend ticket Totals
Tickets
People
748
212
104
105

50
32

748

212

104

105

23

14

1567

2266

1553

56

38

371

229
80
23
39

1126

119
95
440
30
134
27
142
17
107
12
3

56

38

105

2,123

872

218

15
23

105

63
28
6
8

1,424

12
2

218
145
603
37
175
15
89
10
95
21
2

internet

15

124

169

164

535

119

total

1931

56

371

1,504

36

124

169

164

535

476

892

256

256

520

320
96
32
72

116

16

11

18

71

892

256

520

116

16

11

18

71

people

4012

350

996

612
204
61
119

2,666

14

38

245

284

394

1354

337

5089

350

996

3,743

32

86

245

284

394

1354

1348

-560
-604

51
51

-302
-302

-204
-27
-31
-40

-309
-353

-2

-34

-77

-120

-72

-18

-12.2%
-10.6%

17.0%

-23.3%

-10.4%
-8.6%

-5.0%

-12.0%

-21.3%

-23.3%

-5.0%

-5.0%

2017 Festival Totals
change 2016
no. tiks people no. tiks
%

4572

299

7
6
68

286

1298

816
231
92
159

2,975

40

279

361

514

1426

355

5693

299

1298

4096

96

279

361

514

1426

1420

4276

271

193
42
16
20

1210

758
204
105
143

2795

39

244

318

477

1348

369

5436

271

1210

3955

4344

311

224
52
19
16

1152

716
240
79
117

2881

38

247

384

502

1261

449

5737

311

1152

4274

4828

316

184
67
19
46

1,474

940
266
94
174

3038

25

268

416

523

1345

461

6,244

316

1,474

4,454

2016 Festival Totals 2015 Festival totals 2014 Festival totals 2013 Festival totals
no. tiks people no. tiks people no. tiks people no. Tiks people

S
A
L
E
S

Ticket Sales - The total number of paying people on the net and at the gate. These figures do not include 192 additional tickets paid through the festival office eftpos.
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Treasurer’s report

T

he FolkWorld Inc. board presents the 2016/17 financial statement with an annual loss of $38,998
for the financial year. The figures are a consolidation of all events run by FolkWorld Inc.

Fairbridge Festival
Being the 25th anniversary of the Fairbridge Festival, it was decided to stage a four day event, rather
than the usual three days.
The total revenue received for the festival as at 30 June 2017 is $972,199, an increase of 1.6% on last
year.
Sponsorship from Alcoa and donations of $20,503 is included in the festival revenue.
The total expenses incurred for the festival as at 30 June 2017 is $1,013,919, an increase of 15% on
last year.
The main areas where costs have increased are:

•

Contractors/Wages – an increase of $19,132 (8%) on last year.

•

Supply – an increase of $57,056 (16%) on last year.

•

Admin Costs – an increase of $13,933 (50%) on last year.

•

Artists Costs – an increase of $20,358 (16%) on last year.

The net loss for the 2017 Fairbridge Festival is $41,720.
Fairbridge Quest
The total revenue received for the 2017 Quest is $23,842, an increase of 110% on the last year.
The total expenses incurred this year for the Quest is $17,699, an increase of 68% on last year.
The net profit for the 2017 Quest is $6,143.
Strategic Planning Review
A strategic planning review was conducted during the year, involving the board members and
contracted staff. The cost of the review was $3,422 and is included in this financial report.
Balance Sheet
The loss incurred from the 2017 festival and other events has resulted in a decrease in equity of
$38,998. The organisation remains in a sustainable position. Cash reserves are $385,608 as at 30
June 2017.

Kerri Warner
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Special Acknowledgments to all of our Sponsors and Partners

Special Thanks to
Accolade Wines
Audex
Awesome Arts
Mandurah Performing Arts Centre
Matrix
Shire of Murray
The Irish Club of WA
Woodford Folk Festival (Qld)
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FolkWorld Inc.
P.O. Box 2023
Marmion WA 6063
event@fairbridgefestival.com.au
www.fairbridgefestival.com.au
08 9246 3311
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